
A Technique for Producing Ideas (Advertising Age Classics Library) > Doc « 9J451DOWXB

A Technique for ProducingA Technique for Producing
Ideas (Advertising Age ClassicsIdeas (Advertising Age Classics
Library)Library)

By James Young

McGraw-Hill. Paperback. Book Condition: New. Paperback. 64
pages. A McGraw-Hill Advertising Classic A Technique for
Producing Ideas reveals a simple, sensible idea-generation
methodology that has stood the test of time. First presented to
students in 1939, published in 1965, and now reissued for a new
generation of advertising professionals and others looking to
jump-start their creative juices, this powerful guide details a
five-step process for gathering information, stimulating
imagination, and recombining old elements into dramatic new
ideas. This item ships from multiple locations. Your book may
arrive from Roseburg,OR, La Vergne,TN. Paperback.
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Very beneficial to all category of folks. I really could comprehended every little thing out of this created e publication. I
found out this book from my dad and i encouraged this ebook to discover.
-- Ma ia  O 'Ha r a-- Ma ia  O 'Ha r a

Thorough guideline! Its this type of good read. It is really simplistic but shocks from the 50 percent from the
publication. It is extremely difficult to leave it before concluding, once you begin to read the book.
-- Sa llie Wieg a nd-- Sa llie Wieg a nd
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